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GETTING STARTED

WHAT'S INSIDE YOUR FASCINATION ADVANTAGE REPORT?

If you don’t know your Advantages, no one else will either. This report will describe how you are most
likely to impress and influence others, so that you can focus on what you’re already doing right.

FIRST LOOK:

A quick summary of how the world sees you at your best
) Welcome Letter
B At-a-Glance
B Veet Your Archetype

= Your Top 5 Speciality Adjectives: words
to describe how you add value

B Archetype Matrix

DEEPER UNDERSTANDING:

Increase your perceived value by understanding how you communicate most confidently
and authentically

INNOVATION

Your Advantages: When you communicate using your natural Advantages, you're more
authentic and confident, and that helps you make a positive impression. Find out your
most valuable traits, so you can be rewarded for what you're already doing right.

B Primary and Secondary Advantages: Your most effective and efficient modes of
communication
B Dormant Advantage: Your least effective and efficient mode of communication

B Your Analytics: The data and detail behind how your personality already
stands apart

NEXT STEPS:

) Create Your Own Anthem
) Optimize Your Team’s Advantages

) Fascinate Your Followers
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HELLO JENNIFER,

You're about to discover the best of yourself SECONDARY ADVANTAGE

sssssssssssssssssssssssssssssss

through the science of fascination.

Other assessments measure how you see the world. FREEES

This one measures how the world sees you. [l sallphigeshead

Creator of the
F%Isc;]nagonl‘]Adv?/lntahc_:;%|

EEEEEEEE and the Anthem Metho
If you've already done a test such as H

Myers-Briggs® assessment, DISC or Clifton
StrengthsFinder®, you already know how you see
the world. This is different. Now you can find out
how others perceive your communication, so you
can focus on your Advantages.

11111

ssssssss

When you communicate using your natural Advantages, you’ll be perceived as more authentic
and confident — and this helps you make a positive impression.

How? That's where this report comes in. The Fascination Advantage assessment is built upon
my two decades of leadership with some of the world’s most loved brands, and my team’s
proprietary research on the science of fascination.

Here’s how the world sees you at your best:

YOU ARE

Inside this report, you'll learn the cues and signals that you're intentionally or unintentionally
sending to the world, and the pros and cons of each. You'll find out what you're already doing
right, so you can do more of it. And, you’ll find out which situations could put you at

a disadvantage.

To be more successful, don’t change who you are. Become more of who you are.

Read on, and I'll show you how.

W0 gl

Sally Hogshead

Creator of the Fascination Advantage®
CEO and Founder of How to Fascinate
Hello@HowToFascinate.com

Twitter: @SallyHogshead
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AT-A-GLANCE

YOUR ARCHETYPE

Your Archetype is a combination of your
PRIMARY and SECONDARY Advantages.

P\
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THREE ADJECTIVES THAT DESCRIBE
HOW THE WORLD SEES YOU

1. BOLD
2. ARTISTIC
3. UNORTHODOX

YOUR FASCINATION ADVANTAGES

Your PRIMARY Advantage is your most effective mode of communication. When you
communicate with this Advantage, you are your most fascinating and influential.

YOUR SECONDARY ADVANTAGE LMW m

Your SECONDARY Advantage describes your second-highest mode of communication.
Like your PRIMARY Advantage, it describes how your personality is most likely to add
value.

When you communicate with your primary and secondary Advantages, you come
across as more confident and authentic.

Your PRIMARY and SECONDARY Advantages combine to form your Archetype. Your
Archetype indicates how the world sees you.

OUR DORMANT ADVANTAGE  TRUST

Your DORMANT Advantage is the one that holds the least potential for you in
fascinating others. It’s how you are least likely to influence and impress others.

‘

Want to learn more about your Archetype, and how it helps you stand out? Read on to
find out more about your personality’s most valuable differences.

SALLY EXPLAINS YOUR ARCHETYPE

SECONDARY ADVANTAGE

- PASSION | power

PRESTIGE TRUST

Fascination Advantage
and the Anthem Methoc

VIEW MY REPORT

Jennifer, you're about to find out how
your personality is uniquely
hardwired to fascinate customers,
co-workers, and colleagues. You'll
also find out how your score
compares to our studies of hundreds
of thousands of participants.

MYSTIQUE

Sally Hogshead

Creator of the

Log into your account to watch the
video on the left, in which Sally
describes your unique personality
advantage. Turn the page to view
your Fascination Advantage Report.

Your Fascination Advantage is the way in which your personality is most likely to add distinct value.

When you communicate using your Fascination Advantage, you're operating at your peak performance — and you're

doing it effortlessly.
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MEET YOUR ARCHETYPE

BOLD | ARTISTIC | UNORTHODOX | REVOLUTIONARY | SENSATIONAL

THE ROCKSTAR
HOW THE WORLD SEES YOU

You create new ideas with enthusiasm

You'll find that all eyes turn to you when
you enter a meeting room

You're quick-witted and energetic and you
enjoy making the mundane funny

You're a risk-taker who has a knack

for disrupting the status quo. When
everyone is thinking about how to improve
an existing product, you will propose

PRIMARY ADVANTAGE SECONDARY ADVANTAGE something radically new
PASSION

“HIGHEST AND BEST VALUE” OF THE ROCKSTAR

» You are an influential leader that breaks the mold.

»  You are an unconventional thinker. You don’t think in a linear way. That's why you can
come up with creative ideas and inventions.

» You thrive in challenging environments. You reinvigorate the team with your energy
and passion.

» You are an active contributor to brainstorming sessions. You surprise everyone with your
big ideas.

WHAT IS NOT THE “HIGHEST AND BEST VALUE” OF THE ROCKSTAR?

» You might toe the corporate line for a while, but that’s not your distinct value.

» Others shouldn’t expect you to follow set procedures. You don't like to hear “that’s how we do
things here.”

» You excel when given opportunities to give fresh ideas to the table. You get the most out of
freedom to experiment and to change things around.
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THE ROCKSTAR’S
TOP 5 SPECIALTY ADJECTIVES

WELLSPRING
1. BOLD When everyone gets nervous about the unexpected that lies ahead, Rockstars
drive a team forward. Rockstars think BIG, thrive on uncertainty, and are
unafraid to take risks.
2. ARTISTIC Rockstars are creative, out-of-the box thinkers. They associate freely to come

up with amazing ideas.

3. UNORTHODOX Rockstars enjoy the uncertainty of trying something new. They look for fresh
approaches and innovative ideas. You can count on them to turn standard
formulas into a surprising new twist.

4. REVOLUTIONARY They challenge the status quo, see opportunities everywhere, and enjoy
working against the grain. Rockstars stand out. They bring a dash of
unexpected humor to liven up company meetings.

5. SENSATIONAL They present ideas with genuine excitement and engage listeners with
emotion and enthusiasm rather than rational arguments.

APPLY YOUR TOP 5 ADJECTIVES

You can use these adjectives to create your Anthem. Your Anthem is the tagline for

your personality. An Anthem is a very short phrase, only two or three words. Just like an AT MY HIGHEST

advertising tagline, your Anthem pinpoints what makes you most valuable. VALUE I DELlVER:
SAMPLE ANTHEM FOR THE ROCKSTAR: UNORTHODOX TEAMWORK

HERE’S AN EXAMPLE: MEET ANTONIO UNORTHODOX
Antonio is a VP within a large sales-based organization. Sales have TEAMWORK

been plummeting, and the culprit seems to be the team’s inability
to get along. Processes are breaking down. There’s an increasing
failure to communicate and collaborate effectively.

As The Rockstar, Antonio approaches this challenge with a fresh
perspective that fosters emotional connection. He searches for a
way to bring connection in an innovative way.

Antonio applies his Advantages by finding a bold solution: One
afternoon, he surprises his team with an afternoon to a mini golf
course, where he pairs team members in creative ways. (Hey, when
everyone is chasing little white balls around a course, it's easy

to stop worrying about job titles for a while.) The burst of energy
helps people return to the office with a jolt of shared excitement.

Learn more about creating
your own Anthem on page
14 of your report.

ONE-MINUTE  You present big ideas with fanfare. You are a performer, but sometimes
~you may forget that others need rational arguments to get on board.
COACHING TO

~ Slow down to allow others to keep up. Present facts, specific details, and
THE ROCKSTAR  statistics to persuade those who are more rationally inclined.

6/16 THE ROCKSTAR : FIRST LOOK JENNIFER BULL Hello@HowToFascinate.com | 855.973.2663




|eanoeid

paziueBiQ « dA1INIISUOD) 24ed YIM swa|qoid
JudAaid NOA

JOLVNIQIOO0D 14371V
JHL

INJPUIN
JUSIDIINS-}|9S » |NJ10EL 23UeISANS YIM
21821UNWLIOD NOA

HONOl JNOILSAW
37119NS IHL

Ayyiomisnip

d|qepuadaq . djqeypeoiddy £5U83SISU0D YHM
A31eRo] pjing noA

JOILNIHLNV 1SNyl
JHL

Mouy-ay3-uj

paysinbunsiq « [njIYBIsu| spJepuejs Jaybiy
UM 109dsal uies nop

dN3SSIONNOD 3911S34d
JHL

pujjjpdwo)

pajuids « Buijeaizon PUBWIWIOD Y3M
pea| noA

d3AaVvITONIY 43aMOd
JHL1

dAI}ISUSS

9AIlo0WT . |edlileay L uoljows? yum
129UU0d NOA

VIWVdd NOISSVvd
JHL

«IOVLINVAAV NOILVNIOSVH AdVKWIdd

1uabl|Iq Aiejodwajuo)
ybnoJoy] « oiy1j0.d 1dapy . 19A3]D

LYVv1isS-DINO dN3LvVOOAO™Ud
JH1 JH1

aled yum swajqoad 2oUBISNS Y3M Aoud)sisuod yum spaepuejs Jaybiy pUBWIWOD Y}IM uoljows yjm
JudAa4d NOA 91e21UNWIWOI NOA Kyeko) pjing nox U3IM 303dsal uiea nop pea| noA 129UU0D NOA

1431v JNOILSAN 1SNyl 3911S34d d3aIMOd NOISSVd

eIOVLNVAAY NOILVNIDOSVd AdVANOD3S
Q3AY3SIY SLHOIE T1V
ONI ‘JLVNIDSVH #1026

OD'FLVYNIISV4OLMOH®OTIIH TIVIWNI
A e S3dALIHOUV ALITVYNOSY3d
AV3IHSOOH AT1VS A9 d31v3dD

1/16



pui3doex3y
UdALIQ « dAIS|NdwO)

Mv3dd
TOULNOD 3HL

snojnd1aW

3AILO313d
JHL

Jnewbeid pajesjusduo)
pauoseay « }96.Je]-UQ PIUIAOAU| « [RUOROWBUN

d3HOYV l1ogaavaa
3JHL 3JHL1

SNOIJUdIISUO0)
paJedaid « pajdiduld

N3ZILID dOOO
JHL

[eanAjeuy
[ngasoding « 9A132930.d
dOHONYV
JHL

J1ewalsAs
paul|diasiq « [en3d9)91u]

dVIOHOS
JHL

paysijod
pauleysay « |NJ|IINS

103LIHOYV
JHL1

pajlim-6uons
Aieuoiine) « aAI3dR0Id

d3dN343d
JHL

jueldy-jIes
aSUdIU| « |RIIPOYIDW

ANIWY3LSVI
JHL1

TETRIITE 81eIapIsuo)
pajedipaq « 9AIUBNY 9AId82I8d « BuIUIBISIQ

YOIVALSTHOHYO  INOIULNI
JHL 3JHL1

juabllia
ybnoioyy « d141j04d

Aieiodwajuo)

1dapy « 19A3]D

LAVLIS-XIIND dNILVOOAOdUd
JH1 JH1

aled yum swajqoad
JudAa4d NOA

1431v

aouelsqans Yum
9]e2]UNWWOD NOA

JNOILSAN

2) d3AJ3S3IH SLHOIE TV

5] 'ONI 'FLVYNIOSVH ¥1020
OD'3LVYNIDSV4OLMOH®OTIIH 1IVINI
ODALVNIOSVAOLMOH 1V JH4OW d3A0DSId

*L av3IHSOOH AT11VS A8 A3LVI™D

9]eINJDY « IND-1B3|D  pasodwo) . 1sejpesls

painyonis BLyI0L

ssa[all] « 9AISIDAQ
30V
JHL

pajielag
P3IINS « dAIINPOId
dOlVId3W H3IHO-NI-F-JOLId3
JH1 JH1

|eanoeid snopipnr
paziueBiQ « SAIDNIISUO) paun]-auld « dibajens

HOLVNIQIOOD dISOdWOD
JHL JHL

aJed yum swajgosd
JudAaid NOA

14371V

pajynun
PaINSSY « JUBAIBSAO

MO 3SIM AdvNno TVAOdN
3JHL1 JHL1

1994251Q
91NIsy « Jueba|y

1u10d-ay3-01 INgpUI juapuadapu

|_UOIUBIU| « D13SI[EDY JUBIDIINS-J[DS « [NJIDR] BUIINSSRUN « S|QWIN

NOdVaM
13303S 3HL

adueIsans ym
9]eJ1UNWWOD NOA

HLON3dlS JNOILSAW

a3aTiaA 3HL

HONO.l
31149NS 3HL

a|qeAowun
ajes .« 3|qeipald

aavno a’lo
JH1

a|qede)
S1IgNS « papesy|sAdT]
1VIWO1dId
JHL

BupiompieH
a|qess « payiublq
SVLIAVYD
JHL

Ayyiomisnip papuin-uado
9|gepuadaq « djqeyoeosddy  djqeidepy . snoln)

JOILNIHLINY AdVNOILNTOAS
JHL JHL1

£2U33sISUOD YIM
Ayjekoj piing noA

1SNyl

Jouadng
p1oD « Juebolly

AVId3adI
JHL1

pajuaLIQ-s)|nsay MOUY-9Y3-u]| Bujuiyl-piemiod
aAlIedwo) « pajoadsay paysinbunsiq « [njybisu]  Bujsiidiaiul « jeuibliQ

dOLDIA dN3SSIONNOD IAAVO-LNVAV
JHL1 JHL JHL1

sse|)-u|-1sag
paysi|qe3s3 « dIsse|d

dIHD 3AN14
JHL1

spiepuejs Jaybiy
UM 109dsal uies nop

3911S34d

juspyuo) onewboq pujjjpdwo)
PasN204 « SNOIJIqUY  BULIBICUSAQ « JURBUILLOQ  P33IAS « BUllRAIION

OdlSaVIN dOSSAYOOV dIAVITIONNY
3JHL1 3JHL1 JHL1

pa31004-2ins
auINuUao .« JUdUIWOId

NVIQdvNno
3JH1

pajjadoid-J19s
|euonipeIun « SAIJUBAU|
IN3IOV
IONVHO 3HL

puBWIWOD YIm
pes| noA

43aMOd

2192U1S
|eAoT « BulnlinN

a3noiag
3JH1

juabi|23ul-Ajleuonowy
ysi|A1S « dAISSaIdXT

LN3TVL
3JHL1

puibebuly
9AISN|dU| « J1WRUAQ

NOIdWVHO
S:371dO3d IHL

dAI}ISUDS
aAIjOWT » [BD1I3edY L

VIWVdd
JHL

puizibiaulg
|BI20S « X0g-3y3}-40-1n0
1SATVLIVO
JHL

uonowWa Yym
199UU0D NOA

NOISSVvd

«IOVLINVAAV NOILVNIOSVH AdVKWIdd

?|qIxal4 AISS4604d
Injaybnoyy « ajesaqiea  dMi3 « 96p3-6unInd
NVSILIV d3L13SAN3AL
JH1 JH1

£dUd3ISISUOD YHM
Kyjefo] pjing noA

1SNndl

spaepuejs Jaybiy
UM 109dsa4 uiea nop

3911S3dd

puBWIWOD YIm
pea| NoA

d3aMOd

uonows yym
199UU0d NOA

NOISSVd

eIOVLNVAAY NOILVNIDOSVd AdVANOD3S

S3dALIHOYUV ALITTVNOSYd3d 67 3HL

3.2663

HowToFascinate.com | 855.973

@

Hellod




MY PRIMARY ADVANTAGE INNOVATION

PRIMARY PERSONALITY DESCRIPTORS:
= Embraces opportunities for change and
exploration

= Driven by a profound sense of adventure
and creativity

= Captivates with spontaneity and a quick wit
= Values creativity and cutting-edge thinking

= Attracts attention because of changing the
game

WHO YOU ARE:

= Creative

= Independent
= Entrepreneurial

HOW YOU ADD VALUE:

» You quickly solve problems with fresh
solutions.

» You're able to generate ideas that surprise
people with a new perspective.

» People watch to see what you’ll do next,
because you thwart tradition.

EXAMPLES OF LEADERS WHO USE
INNOVATION:

Madonna, Albert Einstein, Amelia Earhart,
Frank Lloyd Wright, Betty White

HOW TO APPLY INNOVATION AT WORK:

You are curious, unconventional, and seek new
options. Want to channel these uncommon
talents to reach your ultimate career potential?
Once you tap into your natural INNOVATION,
you can better persuade and captivate your
co-workers, your boss, and your customers.

INNOVATION IN THE POPULATION

Mystique
16%

Innovation
12%

. Alert
Passion

19%

17%

My primary trigger is INNOVATION.
12% of the people who took the
Fascination Advantage test also use
INNOVATION as their primary trigger.

THE ANARCHY

THE ROCKSTAR
TS ST THE MAVERICK LEADER
THE TRENDSETTER

THE ARTISAN

THE PROVOCATEUR
THE QUICK-START

MY PRIMARY ADVANTAGE: [NNOVATION

THE
INNOVATION
PERSONALITY

CREATIVE - VISIONARY - ENTREPRENEURIAL

VIEW THIS VIDEO ONLINE.

9/16 THE ROCKSTAR : DEEPER UNDERSTANDING
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MY SECONDARY ADVANTAGE IR 0

SECONDARY PERSONALITY DESCRIPTORS: PASSION IN THE POPULATION

® Creates strong and immediate emotional Innovation
17%

Mystique
12%

connections

® Communicates expressively (such as

colorful language and humor) Passion

15%
® Attractive personal and professional style of

interaction

® |nspires people to become involved
advocates Prestige
m Attuned to the 5 senses: taste, touch, scent, 18% 11%

sound and sight
My secondary trigger is PASSION.

= Quickly creates warm emotional 15% of the people who took the

connections Fascination Advantage test also use
WHU YUU ARE: PASSION as their secondary trigger.
= Expressive MY SECONDARY ADVANTAGE: PASSION
® |ntuitive
® Engaging

HOW YOU ADD VALUE: THE
» You captivate others with your vibrant and PASSION

attractive style of communication.
» Your approachable and transparent style P E R S O N A L | TY

makes you an “open book.”

» You intuitively understand ideas and EXPRESSIVE - INTUITIVE - ENGAGING

feelings of others.

EXAMPLES OF LEADERS WHO USE PASSION:

Leonardo Da Vinci, Ronald Reagan, Audrey VIEW THIS VIDEO ONLINE.
Hepburn, Oprah Winfrey, George Lucas

HOW TO APPLY PASSION AT WORK: is the language of

PASSION is one of the most immediately PASSION is the language of RELATIONSHIPS

fascinating Advantages. With PASSION as
your secondary Advantage, you capture
widespread attention through colorful
words, ideas, and actions. Now it's time to

is the language of CONFIDENCE
PRESTIGE is the language of EXCELLENCE

understand how to develop and apply that TRUST is the language of STABILITY
style of communication, so that you can more _
strategically persuade and inspire people MYSTIQUE is the language of LISTENING

throughout your job and career.

ALERT is the language of DETAILS
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MY DORMANT ADVANTAGE TRUST

WHAT IT MEANS TO HAVE A DORMANT TRUST
ADVANTAGE:

This is your most exhausting form of communication. It’s how you
are least likely to impress others.

Try to avoid situations that force you to communicate with your
dormant Advantage, because this form of communication will
cost you a disproportionate amount of energy and it’s unlikely to
set you up for success.

Situations that force you to use your dormant Advantage will act
like quicksand. You'll feel stuck, unable to move forward without
using up all your energy.

It's important to recognize these types of interactions, because
they can prevent you from making progress and momentum.

SHOULD YOU LEARN HOW TO ACTIVATE THE TRUST

ADVANTAGE?

There are many ways to become a trusted and valued partner.
The TRUST Advantage is one way, but there are other ways.
If you do not naturally enjoy repeating the same process over
and over, you will never reach your full potential in a job that
forces you to follow a rigid path.

When forced to use your dormant Advantage, it exhausts your
energy and focus. Because this is your /east natural mode

of communication, it requires tremendous additional energy
in order to relate to others in this way. It feels awkward and
unnatural. It leaves you drained.

Here's your goal: Find more opportunities to apply your top
Advantages. Then you’re far more likely to exceed
expectations at every turn.

WHY USING TRUST FEELS
LIKE QUICKSAND:

» You have an entrepreneurial
approach to your career. At
work, you dislike falling
into ruts, or performing
the same duties every day.
You appreciate variety and
actively seek new ways
to accomplish a problem.
When co-workers or clients
bring you challenges, they
know you'll help them find
new opportunities.

» You intuitively know how
to persuade others through
your self-expression and
enthusiasm. You typically
find it easy to brainstorm
ideas.

» You love to explore. As a
result, people are attracted
to your expressive and
curious nature. You are
unlikely to be seen as
boring.

» Once you know your
personality’s dormant
Advantage, you'll
understand why these tasks
feel like struggling through
quicksand, and how to
avoid spending your energy
on those traps.

KNOW YOUR OWN VALUE SO OTHERS CAN T00
CREATE THE TAGLINE FOR YOUR PERSONALITY

\

Focus on your Anthem and you can stop worrying about having to tap
into your dormant Advantage. To learn more about how to apply your
Advantages visit HowToFascinate.com

METHODTCAL
STRATEGY
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ANALYTICS

INTENSITY OF MY ADVANTAGES

10 4

NN

. My Results Total Intensity Possible

TRUST PRESTIGE PASSION MYSTIQUE INNOWVATION

How intense is your use of each Advantage? This graph shows the intensity of each Advantage

in your personality. The scores have been normalized to a 10-point scale. The higher the score
the more intense your use of that Advantage. You use all the Advantages, but your top two
Advantages, your primary and secondary, are the ones that shape your personality brand the most.

Mystique ~ 19%
9%

Fassion
18%

Prestige
16%

Innovation

Alert

Trust
8%

A PIE CHART OF MY
PERCENTAGES

This chart shows the
percentage of each Advantage
in your personality.

Do you have a very high
percentage of one Advantage?
A high percentage indicates

a more consistent and
concentrated use of one
certain trait.

A COMMONLY ASKED QUESTION

What if | have the same percentage
for multiple advantages?

The Fascination Advantage
measures your results to a tenth

of a percent. The assessment has
“tie-breaker” questions built into the
algorithm. Your report reflects your
top two scores.

10

]

&

4

-y
£

POWER

MY ADVANTAGES, COMPARED TO AVERAGE POPULATION

Lallall

. My Results Average of All Users

TRUST PRESTIGE PASSION MYSTIQUE INNOWVATION ALERT

This graph shows how your personality compares with the hundreds of thousands of others who
have taken the Fascination Advantage Assessment. (For more in-depth information on your
Primary, Secondary, and Dormant Advantages, see the “ADVANTAGES” section of this report.)
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OPTIMIZE YOUR TEAM’S ADVANTAGES
EACH PERSON ON YOUR TEAM HAS A CERTAIN WAY OF ADDING VALUE.

Think of your own
team. Which of the
Advantages

do you see?

On a team,
differences matter
more than strengths.

Diversity strengthens
a team and makes it
more multifaceted, as
long as each person
understands and
develops his strong
suit. Leaders need to
know how to tap into
their team’s variety
of Advantages so
that they can help
each person develop
signature areas of
performance.

When you identify

the natural
communication styles
within your group,
you'll begin to see

the patterns behind
how your team is most
likely to succeed.

Fail to recognize
these patterns, and
your group will likely
be unproductive or
conflicted.

13/16

HOW YOUR CO-WORKERS ADD VALUE

INNOVATION INNOVATIVE PROBLEM-SOLVER
PASSION
POWER
PRESTIGE
TRUST
MYSTIQUE

ALERT

In our research with high-performing teams, we consistently see how crucial it is to recognize that
individuals add value differently. Each member of the team needs to know her own highest value, and
that of her teammates.

RELATIONSHIP-BUILDER WITH
STRONG PEOPLE SKILLS

A LEADER WHO MAKES DECISIONS

OVERACHIEVER WITH
HIGHER STANDARDS

STABLE, RELIABLE PARTNER

SOLO INTELLECT BEHIND-THE-SCENES

PRECISE DETAIL MANAGER

Teams with a diversity of Advantages can allow each person to develop a signature area of performance.

Identify the natural communication styles within your group, and your team will become more engaged
and productive. Fail to recognize these patterns, and your group can be disconnected or conflicted.

Want to tap into
the best of your
employees and
team members?

THE 49 PERSONALITY ARCHETYPES

SECONDARY ADVANTAGE

INNOVATION
nnnnnnnnnnnnnn me.
with creativity

PASSION POWER PRESTIGE MYSTIQUE

Steph B.  Patrick J.

We can identify
your team’s
overall top
traits, including
a “Heat Map”
of your group’s
collective
Advantages and
pitfalls.
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To get more info
about our group discounts, Team Anthem Kit, workshops or online training,
visit us at HowToFascinate.com/Teams.
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APPLY WHAT YOU’VE LEARNED SO FAR:

CREATE YOUR ANTHEM

Ever struggled to find
the right words to
describe yourself? For
instance, started to
introduce yourself, or
sat down to write a
resume, and then felt
uncertain about exactly
what to say?

You need a simple,
persuasive phrase to
confidently describe
how you are most
likely to add value.
And you need to

do it in roughly 9
seconds, to fit within
the average attention
span. Otherwise you'll
lose your listener’s
attention.

Here’s how:

Instead of focusing
on your strengths,
describe how you are
different.

Your Archetype lights
the way to your
personality’s most
valuable differences.
The next steps is to
create your Anthem:
the tagline for your
personality.
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An Anthem is a very short phrase, only two or three words. Just

like an advertising tagline, your Anthem pinpoints what makes you
most valuable. This short phrase goes a long way toward a positive
impression. When you’re confident and authentic, you're more likely
to impress and influence your listener.

The Anthem Method is very easy, because we've already done the
heavy-lifting for you. The words might already be waiting for you
inside this report.

IN OUR STUDY WITH AT&T SALES AND CUSTOMER SERVICE, EMPLOYEES
WERE 200% MORE LIKELY TO RECOGNIZE THEIR MOST VALUABLE
DIFFERENCES AFTER WRITING THEIR OWN ANTHEM.

CREATE YOUR ANTHEM NOW:

Apply your Anthem to describe
yourself in a snapshot. A few
examples:

® New business materials
Resume

LinkedIn profile
Website

Once you have a tagline for your
personality, you can make it
extremely easy for others to grasp
what you bring to the table.
Co-workers can quickly tap into your
top qualities.

IN OUR PILOT PROGRAM WITH UNILEVER,
EMPLOYEES WERE 34% MORE CONFIDENT
AFTER THE ANTHEM PROGRAM.

FIND THE PERFECT WORDS TO DESCRIBE HOW THE WORLD SEES YOU AT
YOUR BEST! CREATE YOUR ANTHEM NOW: HowToFascinate.com/ANTHEM

Hello@HowToFascinate.com | 855.973.2663



YOU’VE SEEN THE BEST OF
HOW THE WORLD SEES YOU
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HOW THE WORLD SEES

oooooooooooooooooooooooooooooooooooooo

WE LOVE T0 CONNECT WITH YOU!
GET FASCINATING IDEAS HERE:

FACEBOOK
Facebook.com/HowToFascinate

“You | YouTuse
Youtube.com/SallyHogshead

TWITTER
@ @3allyHogshead

t TWITTER

@HowToFascinate

\ EmalL
\/ .
| 'Hello@HowToFascinate.com
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SEE THE REST OF

HOW THE WORLD SEES YOU

HOW THE WORLD SEES YOU: DISCOVER YOUR HIGHEST
VALUE THROUGH THE SCIENCE OF FASCINATION

AVAILABLE JULY 2014

Combining marketing and neurology with a decade
of proprietary research and studies inside world-class
companies, author Sally Hogshead describes how your

personality is most likely to fascinate your team, clients,
and organization.

oooooooooooooooooooooooooooooooooooooooooooooooooooo

FASCINATE YOUR FOLLOWERS
TWEET THIS:

» The greatest value you can add is to become more of
yourself. via @SallyHogshead #HowToFascinate

» Every time you communicate, you are either adding

value or taking up space. via @SallyHogshead

» When you want to stand out, your strengths matter

less than your differences. via @SallyHogshead

»  You don’'t LEARN how to be fascinating.

You UNLEARN boring. via @SallyHogshead
#HowToFascinate

» |f you don’t know your own value, don’t expect

anyone else to. via @SallyHogshead #HowToFascinate

Hello@HowToFascinate.com | 855.973.2663



This document and materials contain proprietary research, copyrighted materials, and original works that were created by
and are the property of How To Fascinate. This document and the materials contained herein are for your personal and/
or organization’s use only and are not to be reproduced, disseminated, divulged, quoted, published or otherwise shared
with those outside your organization. All of How To Fascinate’s content and materials in this document are protected by
copyright. No individual, organization or participants using these materials shall reproduce, alter, resell, change, reuse,
or distribute the materials beyond the extent of any agreement with How To Fascinate without express, written permission
of How To Fascinate. Violations of the terms of this purchase agreement are a breach of contract and violation of How To
Fascinate’s intellectual property rights in this document and materials.

The materials and documents herein are highly valued by How To Fascinate. Various United States Federal and State and
international laws provide Intellectual property penalties, protections and guarantees including but not limited to those
under patent, copyright, trademark, and trade secret protection. How To Fascinate safeguards the literary, artistic and
creative ideas, concepts, and teachings contained within this document and asks that they be respected by purchasers
and other users of this material.

No amendments, alterations or changes may be made to this document or the underlying Fascination Advantage®
Assessment without first obtaining the express written permission of How To Fascinate.

Fascination Advantage®, Discover How The World Sees You®, How To Fascinate®, each of the 7 Fascination Advantages,
and the 49 Fascination Archetypes are trademarks of How To Fascinate and/or Sally Hogshead. All other trademarks and
copyrights are property of their respective owners.
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